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This article has three purposes. The first purpose is to examine the concept of “hedonic”
in marketing. The second purpose is to review the “hedonic” in psychology and present the
new definition of “hedonic”. The third purpose is to focus on hedonic consumption of premium
products and to compare premium products with general products. Finally, this article
presents hypothesizes about the difference of the hedonic value of a premium products and
the general products.
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